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\/ice PreSidenT, DlngOl Established the digital ecosystem vision of Slumberkins, transforming a linear

Direct to Consumer physical product business into a content-driven digital

Products & Progrdmming media franchise for kids, families and educators.

Re-imagined and

Oversaw strategy, ideation, creative

re-designed .
i ReIElVEiiters) GIave) @BV @17 it Parthered with YouTube Kids to deliver

mhe Slumberkins.com - : » .
= SL:'")L' v DIC site and SRS CHTlTEIER R unique content formats that drive IP fandom.

it -
Welcome Shane! SUbSCl’IpTIOﬂ h ‘
. Educator Hub
Curriculum Hub slumberkins X
FREE SHIPPING ON U.S. ORDERS $75+

(= s
134 | Imer e 4
| Ald | , Tl coultt gl rch =

o
Authenticity Unit Building Connections Change mOtmnal Gro V h

Plan Unit Plan Valentin Day I Halloween

Q 4 -

>
== Slumbey

H 4 o, king’

g e ¢
AL
Slumberkins | Yoga with Honey Bear |
Gratitude

Slumberkins | Halloween | Let's Make °

Slumberkins is dedicated to helpmg Slumberkins | Bento Box Full of Love | °
> 14 Finger Puppets

Valentine's Day

families raise caring, confident, and
. B (x i resilient children through
% = ‘,% l i affirmations, stories and creature
m p é characters.
I i A
Conflict Resolution Creativity Unit Plan Emotior Mest Out Creatures i \ G NTENT SIro ) gle 5(:;&:.
Unit Plan Unit Pla

lumbey
klf\j®

Let's help Bigfoot practice Self-
Esteem.

Movement
A & slumberkins.com ¢

>

shane@imaginaryeric.com
203.947.0719



Accountable for the strategy and development of the XFL's fan-facing digital

Vice President, D|g|1'(]| Products product portfolio. Built and led product management team partnering with

industry-leading sports tfechnology vendors.

The Official XFL App reached #1 in The App
Store sports category, with 13.5K ratings and a Partnered with Boom Fantasy to PLAY
4.8 review average create the Official Gaming App of the

XFL
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Lead the digital rebranding and launch of Universal Kids. Spearheaded the creation

\Vilels) Pregiderﬂ', D|g|1'(]| of content and digital platforms including web, mobile apps, TVE, VOD, YouTube
and YouTube Kids.
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Senior DireCTQr, D|g|'|'(]| Oversaw the relaunch of epix.com, combining third-party creative agencies with
in-house technology teams. Managed feature enhancements for EPIX apps across

Programming & Product a range of digital platforms.
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Built and lead DreamWorks Animation'’s first vertical digital business, combining

Direcfor, D|9|1‘Q| Pu b||sh|ng incredible in-house creative talent with world-class international development
agencies and vendors.
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g Produced over 25 of Disney Consumer Products’ first and second generation of
Sernor Producer premium mobile apps, across iI0OS and Android and localized for international
territories.
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Consumer Products
and Interactive Media




